
2.2 Making marketing decisions 

Key word Definition 

Marketing mix The four ‘P’s of marketing, which are 
product, price, promotion and place 

Aesthetics The visual attractiveness of something 

Viable Capable of working or succeeding 

Product portfolio The range of goods and services offered by 
any one business 

Economies of scale A situation where average costs (of 
production, distribution and sales, for 
example) falls as business increases the 
amount of product that it produces, 
distributes and sells 

Maximise Increase to the greatest possible amount or 
make the most of something 

Unique Selling Point (USP) Something that makes a product stand out 
from its competitors 

Mass market A large market where customers have 
similar needs and characteristics 

Generic A characteristic relating to an entire group, 
not specific 

Niche market A small market where customers have very 
specific needs or characteristics 

Discontinued No longer produced or sold 

Emotive language Language intended to affect people at an 
emotional level, usually using adjective 
such as crazy, cutting-edge or cool 

Medium The way in which something is 
communicated (media the plural of medium) 

Sales promotion A short-term special offer, usually in form of 
a discount, used by a business to attract 
customers to buy a product or service 

Stock The products held by a business in a shop 
or warehouse for sale to customers 

Pressure group A group of people who join together to try to 
influence government policy or business 
policy for a particular cause 

Viral marketing Advertising using social networking to 
increase sales of boost brand awareness 

E-commerce Using the internet to carry out business 
transactions 

M-commerce Using mobile technologies, such as 
smartphones and tablets, to carry out 
business transactions 

Retailing Selling products or services to customers – 
in this case, in a physical shop 

E-tailing Retailing to customers through the internet, 
such a through an e-commerce website 

Markup The amount of money added to the cost 
price of a product or service to make the 
final retail price 

Third-party platform An e-commerce website or service that is 
run by an unrelated business 



Integrated marketing mix A marketing mix that has a theme with the 
elements all supporting each other 

Patent A legal protection of an invention, design or 
idea, meaning that it is illegal for another 
company to copy it  

 


